Friday, May 12, 2017 at 7:50:43 PM Eastern Daylight Time
Subject: For Immediate Release: The Inaugural LIGHT Forum Explored the Fundamental Transforma<on of
Healthcare through the Power of ML and AI
Date: Friday, May 12, 2017 at 7:49:31 PM Eastern Daylight Time
From: Richard ALas & Associates
To:
Yi Li

Dear Yi,
With the global healthcare industry at a turning point, the audience of 250+ high-level execu<ves,
policy makers, scien<sts, innovators, and technologists aVended the ﬁrst-ever LIGHT Forum at
Stanford University on May 10-11. AVendees described the event as informa<ve, and ﬁlled with
provoca<ve discussion surrounding the opportuni<es and challenges in crea<ng and implemen<ng
solu<ons that will require data sharing, strong privacy guardrails, and new reimbursement models.
Mick Mulvaney and four other healthcare policy inﬂuencers discussed whether insurance is a right
– it’s a right under the law – and the controversy surrounding how extensive the safety net should
be. Other highlighted topics included the shi` in the healthcare industry from selling products to
oﬀering solu<ons, and the focus of the future healthcare system on preven<ng rather than
trea<ng the disease. LIGHT Forum 2018 planning begins now.
Find the release below for more informa<on.

For Immediate Release
The Inaugural LIGHT Forum Explored the Fundamental
TransformaKon of Healthcare through the Power of
Machine Learning and ArKﬁcial Intelligence
Stanford, Calif., May 12, 2017 - Over 250 global health and technology leaders aVended the ﬁrstever LIGHT Forum, focused on the transforma<onal impact of data, ar<ﬁcial intelligence (AI) and
machine learning (ML) on the global healthcare system.
The Forum began with a keynote conversa<on between Sir Mar<n Sorrell, CEO and Founder of
WPP; Rupert Murdoch, Execu<ve Chairman, News Corpora<on; and Niall Ferguson, Senior Fellow,
Hoover Ins<tu<on.
At the heart of the Forum was the healthcare industry’s shi` from selling products to oﬀering
solu<ons — moving towards a system founded on value and outcomes. This requires vast amounts
of real-world evidence from structured and unstructured sources to be integrated and interpreted
to inform new pathways for care. Pa<ents need to be micro-segmented to determine which drug
or device will best address their needs. And predic<ons and inferences, o`en based on par<al or
“dirty” data, are cri<cal. These challenges, once intractable, are now manageable thanks to the
advent of AI and ML, experts said at LIGHT.
“Machine learning is the most exci2ng thing in my industry, since the Human Genome Project.
Machine learning is ﬁrst thing I’ve seen that will aﬀect eﬃciency in drug research.”
— Ron Cohen, President, CEO and Founder of Acorda TherapeuKcs
“In 20 years, pharma and medical device companies will cease to exist — they will become tech
companies.”
— Alex Turkeltaub, CEO and Co-Founder, Roam AnalyKcs
"As leaders in global health and technology, we have an obliga2on to, ﬁrst and foremost, improve
health outcomes, and also ensure a sustainable future for all stakeholders across our industry."
— Mike Hudnall, CEO WPP Health & Wellness
The forum also grappled with the uncertainty in US healthcare with House passage of the
American Health Care Act, and the possible replacement of the Aﬀordable Care Act, or
Obamacare.
“The American Health Care Act makes healthcare sustainable. On Obamacare people are losing
their healthcare now.”
— Mick Mulvaney, Director, the Oﬃce of Management and Budget
“The American Health Care Act is half baked. We are talking about people’s lives here — we’re
doing this massive experiment without any thought or analysis of what the eﬀects will be.”
— Peter Orszag, Vice Chairman of Investment Banking & Global Co-Head of Healthcare,
Lazard Freres & Co. LLC
One key issue raised at LIGHT was how the healthcare system is currently focused on trea<ng
rather than preven<ng disease. Saving money is clearly a plus, but how to mone<ze savings is a
harder nut to crack.
“It’s not a healthcare system, it’s a sickness care system — the only contact you have with the
system is when you’re sick.”
— Peter Brabeck-Letmathe, Chairman Emeritus, Nestlé S.A.
“There is nobody in the healthcare system who gets paid to advance the preven2on of disease.”
— Jeﬀrey B. Kindler, CEO, Centrexion CorporaKon
Another highlighted challenge was how to best access, share, collate and leverage the tremendous
amount of healthcare data that exists. The consensus was data should be increasingly controlled
by the pa<ent.
“Data is going to be the driver on how we deliver care.”
— George Barreb, Chairman and CEO, Cardinal Health
“What is most exci2ng now is the inﬂux of new data and how AI helps to siS through it more
quickly.”
— Judy Sewards, VP, Head of Digital Strategy, Data InnovaKon, Pﬁzer
LIGHT Forum speakers included Mick Mulvaney, Director, Oﬃce of Management and Budget, Peter
Brabeck-Letmathe, Chairman Emeritus, Nestlé, George BarreV, Chairman and CEO, Cardinal
Health, Hans-Georg Eichler, Senior Medical Oﬃcer, European Medicines Agency, Shiva Kumar, Vice
President and Chief Strategy Oﬃcer, Watson Health at IBM, Robert Robbins, President, University
of Arizona, Ron Cohen, CEO, Acorda Therapeu<cs, and Jonathan Peacock, Chairman, Arix
Bioscience.
Over 250 healthcare and technology execu<ves aVended the inaugural LIGHT Forum. Organizers
said they were planning the second edi<on for 2018.

####
ABOUT THE LIGHT FORUM
Three partners created The LIGHT Forum. Roam Analy<cs is pioneering the applica<on of AI to the
ocean of public and private healthcare data, with the goal of delivering the right drugs to the right
pa<ents at an aﬀordable price. Richard ALas & Associates is the world’s foremost creator and
convener of high-level fora for engagement, discussion and ac<on. WPP Health & Wellness is
WPP’s leading health communica<ons division, created to help clients accelerate beVer health
outcomes.
The LIGHT Forum is pleased to have as its presen<ng sponsor UPMC. As an organiza<on dedicated
to Life-Changing Medicine, UPMC has deﬁned a bold mission: to shape the future of healthcare
through innova<on.
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